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NEWS RELEASE

‘DIABETES. KNOWLEGDE. ACTION’' campaign shines at
GEMAS Awards 2008

Marketing industry awards commends ICLDC for innovative

communications in category ‘Best use of Public Relations’

Dubai - February 2008: Abu Dhabi-based Imperial College London Diabetes Centre
(ICLDC), the state-of-the-art research and treatment centre, bagged the region’s

foremost industry commendation recently.

ICLDC's public health awareness campaign, ‘DIABETES.KNOWLEDGE.ACTION’ in
partnership with Emirates Foundation, was awarded the Highly Recommended Campaign
in the fiercely-contested category ‘Best use of Public Relations’ at the Gulf Marketing
Review Effectiveness in Marketing Awards (GEMAS) 2008 (at Madinat Jumeirah, Dubai).

“Johnny Hazboun, Communications Manager at ICLDC said the acknowledgement of the
campaign with this serious PR award is a sure show of support in our belief and vision

that a stargeic public relations campaign can lead to an effective communications drive.

We gave the campaign holsitic support and firm commitment in its strategy of using

planned publicity to drive public awareness.

We needed the nation to listen, and, more importantly, to act. In 2007, more than
50,000 people responded to the DIABETES.KNOWLEDGE.ACTION call for nationwide
diabetes consultation, with more than 5,000 walking against diabetes in the capital’s first-
ever walkathon to mark World Diabetes Day.”

GEMAS spokesperson, Barry Gray said: “The GEMAS are to recognise marketing
excellence, build industry understanding of what marketing excellence means and help

individuals and organisations consistently raise the bar on marketing performance.
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“Anyone who walks away with an award has really been tested against the best of the
market by a high-end judging panel.”

The public health awareness drive was a partnership between the ICLDC and Emirates
Foundation, Abu Dhabi, under the patronage of Her Highness Shaikha Fatima bint
Mubarak.

One out of five people aged 20 to 79 in UAE already lives with this disease, while a similar

percent of the population is at risk of developing it.

The campaign brief, is built upon ICLDC’s core pillars of education, treatment and
research, was directed by ICLDC’s marketing manager, Johnny Hazboun, with the PR
deployment assigned to Dubai-based Strategic Solutions. The creative direction is the
work of Abu Dhabi-based French Vision.

Susan Furness, CEO, Strategic Solutions said: “The campaign resuts speak for
themselves. As a PR house, we see ourselves as a bridge to the media on behalf of the
camapaign and client. One of our goals for the diabetes drive, is to ensure that ICLDC is
seen as the diabetes information voice by the UAE’s media corp., and in turn, the mass

public.

“On average, we help faciliate four media interveiws per week on diabetes and related

topic. This demand by the media is one show of a PR success.”

The public health awareness campaigh was launched with a royal visit to the Centre
(ICLDC) by HRH Prince Charles and HRH the Duchess of Cornwall (in February 2007).

For more details visit: www.icldc.ae www.diabetesuae.ae

www.strategicsolutionsonline.com

(Ends)
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Notes to the Editor

About Imperial College London Diabetes Centre

The Imperial College London Diabetes Centre is a state-of-the-art specialised out-patient
clinic dedicated to help detect, prevent and treat diabetes. The centre is a one-stop-
facility that specialises in Diabetes Treatment, Research, Training and Public Health.
Located in Abu Dhabi (next to the Zayed Military Hospital), ICLDC allows the highest level
of specialised patient care, from first diagnosis to the continued management of all

complications associated with diabetes.

Imperial College London holds a renowned history and expertise in the study of diabetes,
bringing one of the leading medical academic institutions in the world to Abu Dhabi as a

core working partner. Under ICLDC practices, one of the Centre’s primary objectives will
be to provide continuing education for health professionals and the general public. For

more details visit: www.icldc.ae

For media enquiries:

Susan Furness, Strategic Solutions for ICLDC
Tel: +9714 3903033, Mobile: +97150 6556126
Anu Bhatnagar, Strategic Solutions for ICLDC
Tel.: + 9714 3903018, Mobile: + 97150 7286803



